Sitges and Calafell: a comparative study of two contrasting tourist resorts

The aim of the study is to examine the extent to which sustainable tourism in Sitges and
Calafell is being successfully implemented.

The aim of sustainable tourism is... “to meet the needs of present tourists and host
regions while protecting and enhancing environmental, social and economic values for
the future.”

A number of additional questions can be investigated:

To what extent do the two resorts show land use zoning?

How do tourist functions change with distance from the historic core of the towns?
Are the two resorts at the same stage of the Butler model?

How and why does tourism development differ between the two resorts?

Which resort is best geared to tourism sustainability and growth?

How should each resort be marketed?

SR e e

The following hypotheses can also be tested:

—

Tourist functions exhibit a high degree of clustering.

2. Management of tourism is most effective in areas with the greatest concentration
of tourist functions.

3. Tourism sustainability declines with distance from the historic core and sea front.
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Butler’s Destination Lifecycle Model (above) illustrates the various stages a destination
travels through, depending on the number of tourists it attracts over time. At the
consolidation stage a number of undesirable economic, environmental and social impacts
emerge including environmental degradation and increasing crime, resident irritation with
tourism and over-crowding. The lifecycle shows that if a destination attracts more and
more tourists over time and has no planning or controls, the destination will move
through each stage until it eventually declines.
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Location 1: Calafell main shopping street

Sustainable Tourism Management Index

Featuie

Score

Featuire

Score

Traffic Management
Traffic maragement schemes 10

Ma frafiic mansgement 1]

Visitor Informiation
Wisttor Infoemation slong route =]

Mo shgn-posting or visior information O

Waste Recycling
Lindersires! wasle dispossl 10
Recycling hins

Mone visible

Litter
Litler bing on all slrests 10
Litter bins on some streets 5
Mo litter hins u]

Lareal Environimet Safeguad

Local hertage and charscter
preseryved

10

Some preservation

Mo presersation

Hoise Polrtion
Meszures fo minimise noise 10

Mo measures o limit oize 0

Access 1o Peaeathonal Anenites
Mearby Park vigible 3

Some street zeating, but no visible 4
Park

Mo street seating or visibls Parks 0

Priodity 1o Pedestyians
Priorky givento pedestians 8
Mo priority given to pedestrians 0

Total Paints:

Perception Smvey

VERY
STRONGLY
FELT

SCORE 3
Rich
Safe
".Frimalj.rfrdaxr:a |

Itnprowing

POSITIVE
QUALITIES

C otnrmzaty
atmosphere

Attractive atea
TOTAL POSITIVE SCORES:

NEGATIVE
QUALITIES

Poor

Dangerous

Declining

Risk of crime

Unattractive

atea

Wandaliged

TOTAL NEGATIVE SCORES:

OVERALL SCORE:

STRONGLY
FELT

FELT

2 1 0

{Positive/Me gaitve)

MNOT FELT




Location 1: Calafell main shopping street

Index of Services and Amenities

Weighting

11 Services used by tradilional resident

Sarvice Weighﬂng {w} Mumber seen WXn 2 Eew.icas uged by towrists :u.nd tradilional residents
{n]' 3. Services most used by tourists or lukury dems
1
Retail 2
3
1
Servces 2
3
1
LCining/Enten ainment 2
3
1
Cither P
3
TOTAL

Price of a Shopping Basket item
Collect the price of a conrerience tem (can of coca cola) fiom a shop in this =one

Price:
ENVIEONMENTAL SURVEY
Feature Soore Feature Score
Landscape quality Hoise
Trees and well-kept grazsed g Mormal residential standard - quiet 5
SPACES,
Ahove residential standard - with
Few trees andior unkept grassed 4 =0Me Aoize o
spaces
Main street standard - wery noisy u]
Mo trees or grassed spaces., 1]
Derelict {waste) land Air pollution
Mone 10 Mo offensive smells o obvious air 10
Small area 4 polution
Large area o foensivn_a zmells andior obvious ]
air pollution
Litter varslalism Traffic flow
Mo litter, no vandalism 8 Moarmal residential traffic 5
same litter or vandalis m 4 Ahove normal residential traffic 3
Wery urticy, much vandalizm 0 Hesaney wehicles and through 0
traffic
Total Points:
Calafell Shopping Centre Bipolar Fvaluation
SCORE
MNegative Factor 30-2 110112 |3 | Positive Factor

Many permanently closed shops Mo shops permanently closed

Shopping Centre looks run-down Shopping Centre looks in excellent condition

Limited range of shops Wide range of shops

Ugly (poor aesthetic value) Enhances bult environtnent (high aesthetic value)

Foor street furmiture

Shopping here would be panful Shopping here would be a pleasure

TOTAL:




Location 2: Calafell historic buildings

Sustainable Tourism Management Index

Featuie

Score

Featuire

Score

Traffic Management
Traffic maragement schemes 10

Ma frafiic mansgement 1]

Visitor Informiation
Wisttor Infoemation slong route =]

Mo shgn-posting or visior information O

Waste Recycling
Lindersires! wasle dispossl 10
Recycling hins

Mone visible

Litter
Litler bing on all slrests 10
Litter bins on some streets 5
Mo litter hins u]

Lareal Environimet Safeguad

Local hertage and charscter
preseryved

10

Some preservation

Mo presersation

Hoise Polrtion
Meszures fo minimise noise 10

Mo measures o limit oize 0

Access 1o Peaeathonal Anenites
Mearby Park vigible 3

Some street zeating, but no visible 4
Park

Mo street seating or visibls Parks 0

Priodity 1o Pedestyians
Priorky givento pedestians 8
Mo priority given to pedestrians 0

Total Paints:

Perception Smvey

VERY
STRONGLY
FELT

SCORE 3
Rich
Safe
".Frimalj.rfrdaxr:a |

Itnprowing

POSITIVE
QUALITIES

C otnrmzaty
atmosphere

Attractive atea
TOTAL POSITIVE SCORES:

NEGATIVE
QUALITIES

Poor

Dangerous

Declining

Risk of crime

Unattractive

atea

Wandaliged

TOTAL NEGATIVE SCORES:

OVERALL SCORE:

STRONGLY
FELT

FELT

2 1 0

{Positive/Me gaitve)

MNOT FELT




Location 2: Calafell historic buildings

Index of Services and Amenities

Weighting

11 Services used by tradilional resident

Service Weighﬂng {w} MNumber seen WXn 2 Eew.ices used by lowrisls :u.nd tradilional residents
{I'I]- 3. Services most used by tourists or lukury dems
1
Retail 2
3
1
Servces 2
3
1
Cining/Entert ainme n 2
3
1
Cither P
3
TOTAL

Trees and well-kept grazsed

ENVIEONMENTAL SURVEY

Feature

Landscape quality

ShAacES.

Few trees andior unkept grassed 4
Epaces

Mo trees or grassed spaces.,
Derelict {waste) land

Mone 10
Small ares 4
Large area 0
Litter warlalism
Ma litter, no vandalism g
Some litter or vandalizm 4

Wery urtidy, much vandalizm 0

Total Points:

1]

Soore Feature Score

Hoise
Mormal residential standard - quiet 5

Above residential standard - with
SOMme Naise 2

Main street standard - wery noisy u]

Air pollution

Mo affensive zmellz or obvious air 10
pollut ion
Offersive smellz andfior obvious ]
air pollution
Traffic flow
Marmal residential traffic =3

Above narmal residential traffic 3

Heavy wehicles and thraugh 0
traffic

Calafell Historic Buildings Bipolar Evaluation

SCORE

Negative Factor

-3

-2

-1 10(1]2 |3 | Positive Factor

Historic buildings very difficult to identify

Historic buildings very distinctive

No sympathetic preservation

Much sympathetic preservation

Few if any historic buildings remain

Many historic buildings remain

Ugly (poor aesthetic value)

Enhances built environment (high aesthetic value)

No access to buildings

Good provision made for access to buildings

Buildings do not attract visitor interest

Buildings attract much visitor interest

Poor access from main tourist areas

Easy access from main tourist areas

No direct or indirect jobs created

Many direct and indirect jobs created

TOTAL:




Location 3: Calafell Promenade and Beach

Sustainable Tourism Management Index

Featuie

Score

Featuire

Score

Traffic Management
Traffic maragement schemes 10

Ma frafiic mansgement 1]

Visitor Informiation
Wisttor Infoemation slong route =]

Mo shgn-posting or visior information O

Waste Recycling
Lindersires! wasle dispossl 10
Recycling hins

Mone visible

Litter
Litler bing on all slrests 10
Litter bins on some streets 5
Mo litter hins u]

Lareal Environimet Safeguad

Local hertage and charscter
preseryved

10

Some preservation

Mo presersation

Hoise Polrtion
Meszures fo minimise noise 10

Mo measures o limit oize 0

Access 1o Peaeathonal Anenites
Mearby Park vigible 3

Some street zeating, but no visible 4
Park

Mo street seating or visibls Parks 0

Priodity 1o Pedestyians
Priorky givento pedestians 8
Mo priority given to pedestrians 0

Total Paints:

Perception Smvey

VERY
STRONGLY
FELT

SCORE 3
Rich
Safe
".Frimalj.rfrdaxr:a |

Itnprowing

POSITIVE
QUALITIES

C otnrmzaty
atmosphere

Attractive atea
TOTAL POSITIVE SCORES:

NEGATIVE
QUALITIES

Poor

Dangerous

Declining

Risk of crime

Unattractive

atea

Wandaliged

TOTAL NEGATIVE SCORES:

OVERALL SCORE:

STRONGLY
FELT

FELT

2 1 0

{Positive/Me gaitve)

MNOT FELT




Location 3: Calafell Promenade and Beach

Index of Services and Amenities

Service Weighting (w)
1
Retail 2
3
1
Semices 2
3
1
Dining/Enter ainme nt 2
3
1
Cther 2
3
TOTAL

MNumber seen

(n)

Weighting
1 Sewvices used by tradiional residam

2 Sewvices used by towiste and tradilional residents

Wixn

3 Services reost used by tourists or lukwry tems

Price of a Shopping Baslet itemm
Collect the price of a convenisnce fem (can of coca cola) fom a shop in this zone

Price:

ENVIRONMENTAL SURVEY

SCore

Feature
Landscape quality

Trees and well-kept grassed spaces.

]

Few trees andfor unkepl grassed spaces 4

Mo trees or grassed spaces.

Derelict {waste) land

Hone 10
amall area 4
Large area a

Litter/vandalism

Mo litter, no vandalism B
Some Iitter or vandzlism 4
Wery untidy, much vandalism 0

Total Points:

1]

Feature Score
Noise
Mormal residential standard - quiet ]
Above residential standard - with some noise 2
Main streel standard - very noisy ]

Air polluion

Mo offensive smells or obvious air pollution 10

Offensive smells andior obwviows air poliution a

Traffic Now
Marmal residestial traffic 5]
Abpve normal residential traffic 3

Heavy vehicles and through traffic 0

Calafell Beach Quality Bipolar Evaluation

Secore

NEGATIVE FACTOR

-3

-2

-1 )1

POSITIVE FACTOR

Poor access to beach

Good provision made for access to beach

Cvercrovwded Spacious
Very narrow beach — carties low nunbers Vety wide beach — carnies bugh numbers
Focky or stony beach Sandy beach

High-risk safety hazard to general public

Mo obwous safety risk to general public

Shott htespan andfor high mamtenance costs

Good life expectancy andior low tmamtenance costs

Ugly (poor aesthetic walue)

Enhantces bult environment (high aesthetic value)

Beach 1z polluted

Beach 1z very clean and has blue Hag status

Mo toilets wsihle

Several public toilets avalable

Mo beach showers avalable

Ilany beach showers avalable

Mo beach and water quality mformation

Beach and water gqualtty mformaton provided

Mo beach ronahon

Well managed beach zonaton

Mo heach sernces

Ilany beach sernces avalable

TOTAL:




Location 4: Calafell Historic Core

Sustainable Tourism Management Index

Featuie

Score

Featuire

Score

Traffic Management
Traffic maragement schemes 10

Ma frafiic mansgement 1]

Visitor Informiation
Wisttor Infoemation slong route =]

Mo shgn-posting or visior information O

Waste Recycling
Lindersires! wasle dispossl 10
Recycling hins

Mone visible

Litter
Litler bing on all slrests 10
Litter bins on some streets 5
Mo litter hins u]

Lareal Environimet Safeguad

Local hertage and charscter
preseryved

10

Some preservation

Mo presersation

Hoise Polrtion
Meszures fo minimise noise 10

Mo measures o limit oize 0

Access 1o Peaeathonal Anenites
Mearby Park vigible 3

Some street zeating, but no visible 4
Park

Mo street seating or visibls Parks 0

Priodity 1o Pedestyians
Priorky givento pedestians 8
Mo priority given to pedestrians 0

Total Paints:

Perception Smvey

VERY
STRONGLY
FELT

SCORE 3
Rich
Safe
".Frimalj.rfrdaxr:a |

Itnprowing

POSITIVE
QUALITIES

C otnrmzaty
atmosphere

Attractive atea
TOTAL POSITIVE SCORES:

NEGATIVE
QUALITIES

Poor

Dangerous

Declining

Risk of crime

Unattractive

atea

Wandaliged

TOTAL NEGATIVE SCORES:

OVERALL SCORE:

STRONGLY
FELT

FELT

2 1 0

{Positive/Me gaitve)

MNOT FELT




Location 4: Calafell Historic Core

Service Weighting (w)
1
Retail 2
3
1
Services 2
3
1
Dining/Entert ainme nt 2
3
1
Cther 2
3
TOTAL

Index of Services and Amenities

Weighting
11 Sewvices used by tradilional residen
Mumber seen 2 Sewvices used by towiste and tradilional residents

wWxn
{I‘l]- 3 Services most uged by tourists or lunury tems

ENVIFONMENTAL SURVEY

Festure

Landscape quality
Trees and well-kept grassed
Spaces,

Fewy trees andfor unkept grassed
spaces

Mo trees or grazzed spaces.
Derelict {waste) land

4

1]

Score Fezture Score

Hoise
Mormal residential standard - quiet S

Ahove residential standard - with
S0Mme Noise 2

Main street standard - very noisy ]

Air polhution

Mone 10 Mo offensive smells or obvious sir - 10
Small area 4 el
Large ares a g:fsgﬁm?nﬁmells andfor obvious 0
Litter wamlalism Traffic flow
Mo liter, no vandalism 8 Mot mal residential traffic B
some litter ar vandalis m 4 Shove normal residertial traffic 3
Wery urticy, much vandalizm 0 Hesvwy wehicles and thraugh 0
traffic
Total Paints:
Calafell Historic Core Bipolar Evaluation
SCORE
NEGATIVE FACTOR 312 (-110|1|2 |3 | POSITIVE FACTOR

Historic buildings very difficult to identify

Historic buildings very distinctive

No sympathetic preservation

Much sympathetic preservation

Few if any historic build

ings remain

Many historic buildings remain

Ugly (poor aesthetic value)

Enhances built environment (high aesthetic value)

No access to buildings

Good provision made for access to buildings

Buildings do not attract visitor interest

Buildings attract much visitor interest

Poor access from main tourist areas

Easy access from main tourist areas

No direct or indirect cultural jobs created

Many direct and indirect cultural jobs created

TOTAL:

10




Location 5: Calafell Entertainment District

Sustainable Tourism Management Index

Featuie

Score

Featuire

Score

Traffic Management
Traffic maragement schemes 10

Ma frafiic mansgement 1]

Visitor Iinformiation

Wisttor Infoemation slong route =]

Mo shgn-posting or visior information O

Waste Recycling
Lindersires! wasle dispossl 10
Recycling hins

Mone visible

Litter
Litler bing on all slrests 10
Litter bins on some streets 5
Mo litter hins u]

Lareal Environimet Safeguad

Local hertage and charscter
preseryved

10

Some preservation

Mo presersation

Hoise Polrtion
Meszures fo minimise noise 10

Mo measures o limit oize 0

Access 1o Peaeathonal Anenites
Mearby Park vigible

Some street zeating, but no visible
Park

Mo street seating or visibls Parks 0

Priogity 1o Pedestriaes
Prioriy civen to pedestrians g

Mo priority given to pedestrians 0

Total Paints:

Perception Smvey

VERY
STRONGLY
FELT

3

POSITIVE
QUALITIES

SCORE
Rich
Safe
".Frimalj.rfrdaxr:a |
Itnprowing

C otnrmzaty
atmosphere

Attractive atea
TOTAL POSITIVE SCORES:

NEGATIVE
QUALITIES

Poor

Dangerous

Declining

Risk of crime

Unattractive

atea

Wandaliged

TOTAL NEGATIVE SCORES:

OVERALL SCORE:

STRONGLY
FELT

2

11

FELT MNOT FELT

{Positive/Me gaitve)




Location 5: Calafell Entertainment District

Service Weighting (w)
I
Retail 2
3
1
Serices 2
3
1
Chining/Ented ainme 2
3
1
Other 2
3
TOTAL

Index of Services and Amenities

Weighting

: Bervices used by tradiional resident

Mumber seen 2 Sewvices used by towiste and tradilional residents

WX n ) ]
{I‘l]- 3 Services most uged by tourists or lunury tems

ENVIEONMENTAL SURVEY

Feature

Landscape quality
Trees and well-kept grazsed
SPACES,

Few trees andior unkept grassed
Epaces

Mo trees or grassed spaces.,
Derelict {waste) land

Mane 10
Small ares 4
Large area 0

Litter varlalizm
Ma litter, no vandalism g

Zame litter ar vandalizm 4

Wery urtidy, much vandalizm 0

Total Points:

4

1]

Soore

Feature Score

Hoise
Mormal residential standard - quiet 5

Above residential standard - with
SOMme Naise 2

Main street standard - wery noisy u]

Air pollution
Mo affensive zmellz or obvious air 10

pollut ion
Offersive smellz andfior obvious ]
air pollution
Traffic flow
Marmal residential traffic =3

Above narmal residential traffic 3

Heavy wehicles and thraugh 0
traffic

Calafell Entertainment District Bipolar Evaluation

SCORE

NEGATIVE FACTOR

32

-1

0

112 |3 | POSITIVE FACTOR

Little zonation

Clear zonation

Conflict with other land

uses

No conflict with other land uses

Narrow range of entertainment

Wide range of entertainment

Ugly (poor aesthetic value)

Enhances built environment (high aesthetic value)

Poor access from main tourist areas

Easy access from main tourist areas

TOTAL:

12




Calafell: Conclusion

Strengths

Weaknesses

Opportunities

Threats

Does the town make the most of
its natural environmental features?

Does the town have vitality and
character, and does it keep its
distinctive buildings and streets in
good repair and in use?

What could be improved?

Are there any major environmental
concerns that are being addressed
and planned for?

What needs changing now?

What problems are getting worse?

Need more information

13
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Location 1: Sitges main shopping street

Sustainable Tourism Management Index

Featuie

Score

Featuire

Score

Traffic Management
Traffic maragement schemes 10

Ma frafiic mansgement 1]

Visitor Iinformiation

Wisttor Infoemation slong route =]

Mo shgn-posting or visior information O

Waste Recycling
Lindersires! wasle dispossl 10
Recycling hins

Mone visible

Litter
Litler bing on all slrests 10
Litter bins on some streets 5
Mo litter hins u]

Lareal Environimet Safeguad

Local hertage and charscter
preseryved

10

Some preservation

Mo presersation

Hoise Polrtion
Meszures fo minimise noise 10

Mo measures o limit oize 0

Access 1o Peaeathonal Anenites
Mearby Park vigible

Some street zeating, but no visible
Park

Mo street seating or visibls Parks 0

Priogity 1o Pedestriaes
Prioriy civen to pedestrians g

Mo priority given to pedestrians 0

Total Paints:

Perception Smvey

VERY
STRONGLY
FELT

3

POSITIVE
QUALITIES

SCORE
Rich
Safe
".Frimalj.rfrdaxr:a |
Itnprowing

C otnrmzaty
atmosphere

Attractive atea
TOTAL POSITIVE SCORES:

NEGATIVE
QUALITIES

Poor

Dangerous

Declining

Risk of crime

Unattractive

atea

Wandaliged

TOTAL NEGATIVE SCORES:

OVERALL SCORE:

STRONGLY
FELT

2

15

FELT MNOT FELT

{Positive/Me gaitve)




Location 1: Sitges main shopping street

Index of Services and Amenities

Service

Retail

Services

Dining/Entent ainme nf

Other

TOTAL

Weighting (w)

—_— () ) —_— (1) [ o) —_— [

[ IS R

Mumber seen

Weighting

: Bervices used by traditional resident

)

Services used by lowiste and tradilional residents
wWixn

(n)

L2

Services most used by tourists of lukury tems

Price of a Shopping Basket item
Collect the price of a conrerience tem (can of coca cola) fiom a shop in this =one

Price:

ENVIEONMENTAL SURVEY

Feature

Landscape quality
Trees and well-kept grazsed

ShAacES.

Few trees andior unkept grassed 4

Thaces

Mo trees or grassed spaces.,
Derelict {waste) land

Mone 10
Small ares 4
Large area 0
Litter warlalism
Ma litter, no vandalism g
Some litter or vandalizm 4

Wery urtidy, much vandalizm 0

Total Points:

1]

Soore

Feature Score

Hoise
Mormal residential standard - quiet 5

Above residential standard - with
SOMme Naise 2

Main street standard - wery noisy u]

Air pollution

Mo affensive zmellz or obvious air 10
pollut ion

Offersive smellz andfior obvious ]
air pollution

Traffic flow

Marmal residential traffic
Above narmal residential traffic

Heavy wehicles and thraugh

traffic

Sitges Shopping Centre Bipolay Evaluation

SCORE

Negative Factor

-3

-1 o

112 |3 | Positive Factor

Many permanertly closed shops

Mo shops permanently closed

Shoppmg Centre looks nin-down

Shopping Centre looks in excellent condition

Limited range of shops

Wide range of shops

Ugly (poor aesthetic value)

Enhances built environment (high aesthetic walue)

Poor street furmture

Ezcellent street furniture

Shoppmg here would be pamnful

Shopping here would be a pleasure

TOTAL:

16




Location 2: Sitges Historic Buildings

Sustainable Tourism Management Index

Featuie

Score

Featuire

Score

Traffic Management
Traffic maragement schemes 10

Ma frafiic mansgement 1]

Visitor Iinformiation

Wisttor Infoemation slong route =]

Mo shgn-posting or visior information O

Waste Recycling
Lindersires! wasle dispossl 10
Recycling hins

Mone visible

Litter
Litler bing on all slrests 10
Litter bins on some streets 5
Mo litter hins u]

Lareal Environimet Safeguad

Local hertage and charscter
preseryved

10

Some preservation

Mo presersation

Hoise Polrtion
Meszures fo minimise noise 10

Mo measures o limit oize 0

Access 1o Peaeathonal Anenites
Mearby Park vigible

Some street zeating, but no visible
Park

Mo street seating or visibls Parks 0

Priogity 1o Pedestriaes
Prioriy civen to pedestrians g

Mo priority given to pedestrians 0

Total Paints:

Perception Smvey

VERY
STRONGLY
FELT

3

POSITIVE
QUALITIES

SCORE
Rich
Safe
".Frimalj.rfrdaxr:a |
Itnprowing

C otnrmzaty
atmosphere

Attractive atea
TOTAL POSITIVE SCORES:

NEGATIVE
QUALITIES

Poor

Dangerous

Declining

Risk of crime

Unattractive

atea

Wandaliged

TOTAL NEGATIVE SCORES:
OVERALL SCORE:

STRONGLY
FELT

2

17

FELT MNOT FELT

{Positive/Me gaitve)




Location 2: Sitges Historic Buildings

Service

Retail

Index of Services and Amenities

Servces

Dining/Enter ainme nt

Other

TOTAL

1

—_ (4%} ] —_— [¥%} [ o] —_— (=]

[ R

Weighting (w)

Weighting
11 Sewvices used by tradilional residen

>
MNumber seen wxnl’

() 3

Services used by towists and traditional residents

Services reost used by tourists or lukury tems

ENVIFONMENTAL SURVEY

Feature Score Feature Score
Landscape quality Hoise
Trees and well-kept grassed g Mormal residential standard - quiet S
Spaces,
Ahove residential standard - with
Fewy trees andfor unkept grassed 4 S0Ime noise 2
spaces
Main street standard - very noisy ]
Mo trees or grazzed spaces. 1]
Derelict {waste) land Air poliution
Mone 10 Mo offensive smells or obvious v 10
Small area 4 polution
Large ares a foensiw_a smells andfior obvious ]
air polution
Litter varlalism Traffic flow
Mo litter, no vandalism 8 Mormal residertial traffic B
=ome |itter or vandaliz m 4 Ahove normal residential traffic 3
Wery urticy, much vandalizm 0 Hesvwy wehicles and thraugh 0
traffic
Total Points:
Sitges Historic Buildings Bipolar Evaluation
SCORE
NEGATIVE FACTOR 312|-1{0|1|2 |3 | POSITIVE FACTOR

Historic buildings very difficult to identify

Historic buildings very distinctive

No sympathetic preservation

Much sympathetic preservation

Few if any historic buildings remain

Many historic buildings remain

Ugly (poor aesthetic value)

Enhances built environment (high aesthetic value)

No access to buildings

Good provision made for access to buildings

Buildings do not attract visitor interest

Buildings attract much visitor interest

Poor access from main tourist areas

Easy access from main tourist areas

No direct or indirect jobs created

Many direct and indirect jobs created

TOTAL:

18




Location 3: Sitges Promenade and Beach

Sustainable Tourism Management Index

Featuie

Score

Featuire

Score

Traffic Management
Traffic maragement schemes 10

Ma frafiic mansgement 1]

Visitor Iinformiation

Wisttor Infoemation slong route =]

Mo shgn-posting or visior information O

Waste Recycling
Lindersires! wasle dispossl 10
Recycling hins

Mone visible

Litter
Litler bing on all slrests 10
Litter bins on some streets 5
Mo litter hins u]

Lareal Environimet Safeguad

Local hertage and charscter
preseryved

10

Some preservation

Mo presersation

Hoise Polrtion
Meszures fo minimise noise 10

Mo measures o limit oize 0

Access 1o Peaeathonal Anenites
Mearby Park vigible

Some street zeating, but no visible
Park

Mo street seating or visibls Parks 0

Priogity 1o Pedestriaes
Prioriy civen to pedestrians g

Mo priority given to pedestrians 0

Total Paints:

Perception Smvey

VERY
STRONGLY
FELT

3

POSITIVE
QUALITIES

SCORE
Rich
Safe
".Frimalj.rfrdaxr:a |
Itnprowing

C otnrmzaty
atmosphere

Attractive atea
TOTAL POSITIVE SCORES:

NEGATIVE
QUALITIES

Poor

Dangerous

Declining

Risk of crime

Unattractive

atea

Wandaliged

TOTAL NEGATIVE SCORES:

OVERALL SCORE:

STRONGLY
FELT

2
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Location 3: Sitges Promenade and Beach

Index of Services and Amenities

Weighting

1 Sewvices used by tradiional residam

e Weighting (w) MNumber seen T ] 'Sew.il:as used by touriste a.nd traditional residents
{n]' 3 Services reost used by tourists or lukwry tems
1
Retail 2
3
1
Semices 2
3
1
Dining/Enter ainme nt 2
3
1
Cther 2
3
TOTAL

Price of a Shopping Baslet itemm
Collect the price of a convenisnce fem (can of coca cola) fom a shop in this zone

Price:
ENVIEONMENTAL SURVEY
Feature Score Feature Score
Landscape quality HNoise
Trees and well-kept grassed spaces. i Mormal residential standard - quiet ]
Few trees and/or unkepl grassed spaces 4 Above residential standard - with some noigse 2
Mo trees or grassed spaces. 1} Main streel standard - very noisy ]
Derelict {waste) land Air pollution
Mone 10

Mo offensive smells or obvious air pollution 10

mall ar 4
omall area Offensive smells andior obwviows air poliution a

Large area a
Litter'vamdalism Traffic Now
Ma litter, no vandalism ] Marmal residential traffic 5]
Some Itter or vandzlism 4 Ahove normal residential traffic 3
Wery untidy, much vandalism 0 Heavy vehicles and through traffic 0

Total Points:

Sitges Beach Quality Bipolar Fvaluation

Score

NEGATIVE FACTOR -3(-2]-1 )1 |2 |3 | POSITIVE FACTOR

Poor access to beach Good provision made for access to beach

Cwercrowded Spacious

WVery narrow beach — carnes low numbers WVery wide beach — carmes lugh numbers

Rocky or stony beach Sandy beach

High-risk safety hazard to general public Mo abvious safety risk to general public

Short Lfespan andfor lugh mamtenance costs Cood lfe expectancy andfor low mantenance costs
| Ugly {poor aesthetic value) Enhances built environment (high aesthefic value)

Beach s polluted Beach 15 very clean and has blue Hag status

Mo toilets nsible Several public toilets avalahle

Mo beach showers avatlahle Wany beach showers avalable

Mo beach and water quality mformation Beach and water quality wmformation provided

Mo beach zonation Well managed beach zonation

Mo beach services Wany beach sernces available

TOTAL:

20



Location 4: Sitges Historic Core

Sustainable Tourism Management Index

Featuie

Score

Featuire

Score

Traffic Management
Traffic maragement schemes 10

Ma frafiic mansgement 1]

Visitor Iinformiation

Wisttor Infoemation slong route =]

Mo shgn-posting or visior information O

Waste Recycling
Lindersires! wasle dispossl 10
Recycling hins

Mone visible

Litter
Litler bing on all slrests 10
Litter bins on some streets 5
Mo litter hins u]

Lareal Environimet Safeguad

Local hertage and charscter
preseryved

10

Some preservation

Mo presersation

Hoise Polrtion
Meszures fo minimise noise 10

Mo measures o limit oize 0

Access 1o Peaeathonal Anenites
Mearby Park vigible

Some street zeating, but no visible
Park

Mo street seating or visibls Parks 0

Priogity 1o Pedestriaes
Prioriy civen to pedestrians g

Mo priority given to pedestrians 0

Total Paints:

Perception Smvey

VERY
STRONGLY
FELT

3

POSITIVE
QUALITIES

SCORE
Rich
Safe
".Frimalj.rfrdaxr:a |
Itnprowing

C otnrmzaty
atmosphere

Attractive atea
TOTAL POSITIVE SCORES:

NEGATIVE
QUALITIES

Poor

Dangerous

Declining

Risk of crime

Unattractive

atea

Wandaliged

TOTAL NEGATIVE SCORES:

OVERALL SCORE:

STRONGLY
FELT

2
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Location 4: Sitges Historic Core

Weighti
Index of Services and Amenities elgnting

11 Sewvices used by tradilional residen

Service Weig ht]ng {W} Mumber seen wWXn 2 'SE'N.iEBS used by touwrisis a.nd tradilional residents
{I‘l]- 3 Services most uged by tourists or lunury tems
1
Retail 2
3
1
Serices 2
3
1
Diming/Eniert ainme nt 2
3
1
Other 2
3
TOTAL
ENVIFONMENTAL SURVEY
Feature Score Fezture Score
Landscape quality Hoise
Trees and well-kept grassed g Mormal residential standard - quiet S
SpEces.
Abhove residential standard - with
Fewy trees andfor unkept grassed 4 S0Ime noise 2
spaces
Main street standard - very noisy ]
Mo trees or grazzed spaces. 1]
Derelict {waste) land Air poliution
Mone 10 Mo offensive smells or obvious sir - 10
Small area 4 el
Large ares a Otfersive smells andior obvious ]
air polution
Litter wandalism Traffic flow
Ll U L . Mormal residential traffic B
Some litter or vandalizm 4 &bove normal residential traffic . 3
Wery urticy, much vandalizm 0 Hesvwy wehicles and thraugh 0
traffic
Total Paoints:
Sitges Historic Core Bipolar Evaluation
SCORE
NEGATIVE FACTOR 31-2]-110]1[2 |3 | POSITIVE FACTOR
Historic buildings very difficult to identify Historic buildings very distinctive
No sympathetic preservation Much sympathetic preservation
Few if any historic buildings remain Many historic buildings remain
Ugly (poor aesthetic value) Enhances built environment (high aesthetic value)
No access to buildings Good provision made for access to buildings
Buildings do not attract visitor interest Buildings attract much visitor interest
Poor access from main tourist areas Easy access from main tourist areas
No direct or indirect cultural jobs created Many direct and indirect cultural jobs created

TOTAL:
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Location 5: Sitges Entertainment District

Sustainable Tourism Management Index

Featuie

Score

Featuire

Score

Traffic Management
Traffic maragement schemes 10

Ma frafiic mansgement 1]

Visitor Iinformiation

Wisttor Infoemation slong route =]

Mo shgn-posting or visior information O

Waste Recycling
Lindersires! wasle dispossl 10
Recycling hins

Mone visible

Litter
Litler bing on all slrests 10
Litter bins on some streets 5
Mo litter hins u]

Lareal Environimet Safeguad

Local hertage and charscter
preseryved

10

Some preservation

Mo presersation

Hoise Polrtion
Meszures fo minimise noise 10

Mo measures o limit oize 0

Access 1o Peaeathonal Anenites
Mearby Park vigible

Some street zeating, but no visible
Park

Mo street seating or visibls Parks 0

Priogity 1o Pedestriaes
Prioriy civen to pedestrians g

Mo priority given to pedestrians 0

Total Paints:

Perception Smvey

VERY
STRONGLY
FELT

3

POSITIVE
QUALITIES

SCORE
Rich
Safe
".Frimalj.rfrdaxr:a |
Itnprowing

C otnrmzaty
atmosphere

Attractive atea
TOTAL POSITIVE SCORES:

NEGATIVE
QUALITIES

Poor

Dangerous

Declining

Risk of crime

Unattractive

atea

Wandaliged

TOTAL NEGATIVE SCORES:

OVERALL SCORE:

STRONGLY
FELT

2
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Location 5: Sitges Entertainment District

Weighting

: Bervices used by tradiional resident

Index of Services and Amenities

Service Weig ht]ng {w} Mumber seen wWXn 2 Sﬁw.ices used by touwrisis a.nd tradilional residents
{I‘l]- 3 Services most uged by tourists or lunury tems
1
Retail 2
3
1
Servces 2
3
1
Chining/Ented ainme 2
3
1
Cther 2
3
TOTAL
ENVIE.ONMENTAL SURVEY
Feature Score Feature Score
Landscape quality Hoise
Trees and well-kept grazsed g Mormal residential standard - quiet 5
SPACES.
Above residential standard - with
Few trees andior unkept grassed 4 =0Me Aoize o
ESpACes
Main street standard - wery noisy u]
Mo trees or grassed spaces., 1]
Derelict {waste) land Air pollution
Mone 1o Mo offensive smells or obvious air 10
Stall ares 4 poliution
Large area o g:f;;ﬁmnianﬁmells andfor obvious 0
Litter warlalism Traffic flow
No litter, no vancalism 8 Mormal residential traffic G
same litter or vandalizm 4 Ahove normal residential traffic 3
Wery urticy, much vandalizm 0 Hesaney wehicles and through 0
traffic
Total Paints:
Sitges Entertainment District Bipolar Evaluation
SCORE
NEGATIVE FACTOR 31-2]1-110]1[2 |3 | POSITIVE FACTOR
Little zonation Clear zonation
Conflict with other land uses No conflict with other land uses
Narrow range of entertainment Wide range of entertainment
Ugly (poor aesthetic value) Enhances built environment (high aesthetic value)
Poor access from main tourist areas Easy access from main tourist areas

TOTAL:
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Sitges: Conclusion

Strengths

Weaknesses

Opportunities

Threats

Does the town make the most of
its natural environmental features?

Does the town have vitality and
character, and does it keep its
distinctive buildings and streets in
good repair and in use?

What could be improved?

Are there any major environmental
concerns that are being addressed
and planned for?

What needs changing now?

What problems are getting worse?

Need more information
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Data Summary Table

Zones

2

3

Shopping

Historic Buildings

Promenade/Beach

Historic Core

Entertainment

CALAFELL

Sustainable
Tourism

Perceptions

Services &
Amenities

Environmental

Bi-polar

SITGES

Sustainable
Tourism

Perceptions

Services &
Amenities

Environmental

Bi-polar

26



